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rates among high school students reached an
all-time-high, with 36.4 percent of high
school students reporting that they were
current smokers.

As we celebrate the 10th annual Kick Butts
Day on April 13, 2005, the picture is much im-
proved. After nearly 10 years of hard work,
our nation has turned the tide, and we are
making unprecedented progress in reducing
youth tobacco use in our country. By imple-
menting scientifically proven solutions like
tobacco tax increases, well-funded tobacco
prevention programs and smoke-free air
laws, we have reduced smoking rates among
high school students by 40 percent since 1996.

Still, there is much work to be done. To-
bacco use remains the leading preventable
cause of death in our country, killing more
than 400,000 people and costing the nation
more than $89 billion in health care bills
every year. A quarter of all high school sen-
iors still smoke, and another 2,000 kids be-
come regular smokers every day, one-third
of whom will die prematurely as a result.

Perhaps most troubling, a survey released
March 31, 2005, by the Centers for Disease
Control and Prevention (CDC) found that our
progress in reducing youth smoking has
slowed considerably or stalled completely.
The survey found no statistically significant
change in either high school or middle school
smoking rates from 2002 to 2004.

Public health experts have pointed to sev-
eral reasons for this leveling off in youth
smoking rates: While states have cut tobacco
prevention funding by 28 percent in the last
three years and the American Legacy Foun-
dation has also had funding reduced for its
effective, national truth® youth smoking
prevention campaign, the tobacco companies
have increased their marketing expenditures
to a record $12.7 billion a year—more than
$34 million a day. More than two-thirds of all
tobacco marketing dollars is spent on ciga-
rette price discounts and free cigarette give-
aways that make cigarettes more affordable
to kids, who are very price-sensitive.

The recent CDC survey is a wakeup call to
elected leaders at all levels that we cannot
take continued progress in reducing youth
smoking for granted and must redouble ef-
forts to implement proven measures to re-
duce tobacco use, including tobacco tax in-
creases, well-funded tobacco prevention pro-
grams, and smoke-free air laws. It is also
critical that Congress enact legislation
granting the U.S. Food and Drug Adminis-
tration authority to regulate tobacco prod-
ucts, including the authority to crack down
on marketing and sales to kids. If we take
these steps, our nation will continue to
achieve significant reductions in youth to-
bacco use. If we fail to do so, the progress we
have made is at risk and could even reverse.

This report summarizes the progress we
have made in reducing youth smoking in the
United States and the challenges that re-
main.

PROGRESS IN REDUCING YOUTH SMOKING,
SAVING LIVES AND SAVING MONEY

High school smoking rates have been re-
duced by 40 percent since reaching an all-
time-high in 1997—in 1997, 36.4 percent of
high school students smoked; today about 22
percent smoke (source: CDC’s Youth Risk
Behavior Survey and Youth Tobacco Sur-
vey).

Youth smoking rates have been reduced
among all vulnerable age groups. Since
smoking rates peaked in 1996-1997, we have
reduced smoking by 56 percent among eighth
graders, 47 percent among tenth graders and
31.5 percent among twelfth graders (source:
National Institute on Drug Abuse Moni-
toring the Future Survey).

These declines mean that there are rough-
ly 2 million fewer high school kids smoking
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than there would have been if smoking rates
had remained constant.

These reductions in youth smoking will
prevent 600,000 premature deaths due to
smoking.

These reductions in youth smoking will
save $32 billion in tobacco-related health
care costs.

SUCCEEDING BY IMPLEMENTING
SCIENTIFICALLY PROVEN SOLUTIONS

Our nation has succeeded in reducing
youth smoking by implementing scientif-
ically proven solutions, including tobacco
tax increases, tobacco prevention programs
funded with tobacco settlement and tobacco
tax dollars, and smoke-free air laws that re-
quire all workplaces and public places to be
smoke-free. We are making significant
progress in implementing these solutions:

Cigarette Taxes—Forty-one states and DC
have increased cigarette taxes since 1995,
some more than once for a total of 79 sepa-
rate cigarette tax increases. The average
state cigarette tax has increased from 30.3
cents per pack on June 30, 1995, to 84.7 cents
a pack (once all already approved cigarette
taxes take effect July 1, 2005).

Smoke-Free Air Laws—In 1998, California
became the first state to require all res-
taurants and bars to be smoke-free. Today,
10 states and 234 communities across Amer-
ica have strong smoke-free workplace laws.
Seven states—California, Connecticut, Dela-
ware, Maine, Massachusetts, New York and
Rhode Island—have smoke-free laws that re-
quire all workplaces, including restaurants
and bars, to be smoke-free. Three states—
Florida, Idaho and Utah—have smoke-free
laws that include restaurants, but not bars.
Such laws now cover more than a third of
the nation’s population.

State Tobacco Prevention Programs—In
1996, only three states—Arizona, California
and Massachusetts—had well-funded tobacco
prevention programs. Today, 13 states do.

National Public Education Campaign—An-
other key factor in youth smoking declines
has been the American Legacy Foundation’s
national truth® youth smoking prevention
campaign. A study published in the March
2005 issue of the American Journal of Public
Health found that declines in youth smoking
accelerated after the launch of this cam-
paign in 2000 and that there was a significant
dose-response relationship between exposure
to the truth® campaign’s anti-smoking ad-
vertising and declines in youth smoking be-
tween 2000 and 2002, the period of the study.

DESPITE PROGRESS, CHALLENGES REMAIN

While our nation has made significant
progress in reducing youth smoking, our
work is far from done:

Tobacco use is still the nation’s leading
preventable cause of death, Kkilling more
than 400,000 people every year and sickening
millions more.

Tobacco use costs our nation more than $89
billion in health care bills and $88 billion in
productivity losses each year.

About 25 percent of high school seniors
still smoke.

Every day, another 2,000 kids become reg-
ular smokers, one-third of whom will die pre-
maturely as a result.

The tobacco industry is spending record
amounts to market its deadly and addictive
products. Since 1996, total tobacco mar-
keting expenditures have increased by 144
percent to a record $12.7 billion a year—more
than $34 million a day, according to the Fed-
eral Trade Commission’s most recent annual
report on cigarette marketing (for 2002). The
tobacco companies spend more than $23 to
market cigarettes and other tobacco prod-
ucts in the U.S. for every dollar the states
spend on programs to protect kids from to-
bacco. More than two-thirds of all tobacco
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marketing dollars is spent on cigarette price
discounts and free cigarette giveaways that
make cigarettes more affordable to Kkids,
who are very price sensitive.

While the tobacco companies have in-
creased their marketing, the states have cut
funding for tobacco prevention programs by
28 percent in the last three years (from $749.7
million in Fiscal 2002 to $5642.6 million in Fis-
cal 2004). These cuts decimated some of the
nation’s most successful tobacco prevention
programs, including those in Florida, Massa-
chusetts and Minnesota. While more states
have well-funded tobacco prevention pro-
grams today than 10 years ago, the bad news
is that 37 states and DC are funding preven-
tion programs at less than half the CDC’s
recommended minimum amount or providing
no funding at all.

The progress of the past decade has shown
that we have proven solutions to reduce to-
bacco use, including cigarette tax increases,
well-funded tobacco prevention programs
and smoke-free air laws. These solutions are
the equivalent of a vaccine that protects
kids from tobacco addiction and its deadly
consequences. But like other vaccines, this
vaccine must be administered to every gen-
eration of children. Otherwise, the tobacco
epidemic will explode again, at great cost in
health, lives and money.

———

CONGRATULATIONS TO MISS USA,
CHELSEA COOLEY

HON. SUE WILKINS MYRICK

OF NORTH CAROLINA
IN THE HOUSE OF REPRESENTATIVES

Wednesday, April 13, 2005

Mrs. MYRICK. Mr. Speaker, on April 11,
2005, Miss North Carolina, Chelsea Cooley,
won the Miss USA pageant. | congratulate her
on this momentous accomplishment and want
her to know that everyone in her hometown of
Charlotte, NC, is very proud of her.

The Miss USA pageant is a competition
where America’s best and the brightest young
women compete for the crown of Miss USA. It
is truly a great accomplishment for Chelsea to
have been crowned as the winner of this
tough competition.

Currently, Chelsea is studying fashion mar-
keting at the Art Institute of Charlotte. She list-
ed that her dream job would be working as a
buyer for Ralph Lauren. | have no doubt that
she can achieve this, and many other,
dreams.

Chelsea will now go on to represent the
U.S. this May in the Miss Universe competition
in Bangkok, Thailand. Chelsea’s hometown of
Charlotte, North Carolina, will again be cheer-
ing her on as will the whole country. We know
she will represent us well and will do our
country proud.

———

HONORING THE CONTRIBUTIONS
OF NEW BRAUNFELS CITY AT-
TORNEY CHARLES E. ZECH

HON. HENRY CUELLAR

OF TEXAS
IN THE HOUSE OF REPRESENTATIVES
Wednesday, April 13, 2005

Mr. CUELLAR. Mr. Speaker, | rise today to
honor the contributions of City Attorney
Charles E. Zech.

Charles Zech serves as the City Attorney for
New Braunfels, Texas. He handles all aspects
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